BUDGET PLANNING
MISTAKES THAT
COST SCHOOLS

THOUSANDS

IN STEAM PRODUCTS

AND HOW TO AVOID
THEM IN 2025

PLUS: Free goodies (p.23)! D>




The Hard Truth for Schools

Budgets are tight, expectations are high, and every dollar
has to stretch further than the last.

Across the U.S,, schools are working hard to strengthen their
STEAM programs, but the behind-the-scenes reality is
tough: balancing limited funds, meeting curriculum goals,
and keeping classrooms equipped with what teachers
actually need.

For curriculum and procurement leaders, the challenge
isn’t just finding products; it's also managing priorities,
coordinating with multiple departments, and making sure
every purchase supports both learning outcomes and
long-term value.
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t C&A Educate, we've spent more than 30 years
supporting institutions through this exact
balancing act.

We've seen how small decisions in planning
season ripple through the entire year and how a
few strategic changes can free up both time and
budget without sacrificing quality.
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This guide distills what we’ve learned from hundreds of
education partners nationwide. Inside, you'll find five
common budgeting pitfalls that tend to drain time and
money and, more importantly, simple ways to avoid them.

Whether you oversee curriculum, procurement, or both,
you'll walk away with practical tools and a clearer
framework for planning your next school year.

Mistake #1: Focusing on Small
Immediate Savings Instead of
Long-Term Value

When budgets are limited, it's natural to look for quick wins
and cut where you can.

But short-term savings often create long-term costs.

We've seen schools buy what felt convenient at the time,
only to find out months later that it doesn't quite fit the
curriculum, or that teachers need to supplement with extra
materials. What looked like smart budgeting on paper turns
into added expense and extra coordination down the road.

It's not wasteful spending; it's reactive spending. And it
happens to even the most experienced teams when they're
under pressure to make numlbers work.



The Real Cost

Every purchase that needs revisiting, every kit that has to
be adapted, replaced, or reordered chips away at the
budget.

Beyond dollars, it costs time: time spent adjusting lesson
plans, chasing replacements, or trying to stretch materials
that don't really meet the need.

Over a school year, those small inefficiencies add up to real
dollars lost and constant stress.

The Smarter Way

The strongest programs plan purchases with total value in
mind, not just price tags.

That means asking:

)> How well does this product fit our teaching goals?
»> How long will it serve us before it needs replacing?

»> How much staff time does it take to manage?

By mapping materials to your curriculum and
consolidating orders through strategic partners, you
reduce overlap, avoid reactive buying, and gain more
control over your total spend.



Your Quick Win for the 2025 Planning
Season

Before finalizing this year’s list, pick one high-cost
category (microscopes, lab supplies, or something
else) and review last year's usage data.

Ask: Did we get the outcomes we expected from
that spend?

If the answer is mixed, that’s your first opportunity
to shift from short-term cuts to long-term value.
Here's how to execute this:

@ Pull lost year's purchase order for [hiﬂln—

cost ca+eaor'\/]

@ Email 3 teachers: 'What % of [robotics kits]
did students actudlly use?

@ I£ answer is < 80%, that's $[X] of waste you

caon readlocate

@ Calculate: Unused % x Purchase Cost = Your
Savinas Oppor+uni+y

Example: 40% unused x $15,000 order =
$6,000 you can save or redirect in 2025.
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Mistake #2: Paying Middleman
Markups Instead of Sourcing
Direct

When ordering STEAM materials, most schools work with
companies who source products from manufacturers and
add their margin on top.

It's the standard model, and it feels safe because these
vendors handle the complexity of importing, warehousing,
and fulfillment.

But here's what that convenience costs: traditional
education suppliers typically mark up products 30-50%
above factory cost to cover their overhead and profit
margins.

On a $100,000 STEAM budget, that's $30,000-$50,000 going
to middlemen rather than actual materials.

We've seen schools pay premium prices for standard
science equipment simply because it's coming through a
local distributor's catalog rather than directly from the
source.

The microscope is identical, the quality is the same, but the
price includes markup that doesn’'t add educational value.



Most procurement teams accept this as the cost of doing
business because they assume direct importing is too
complex, risky, or time-consuming to manage internally.

The Real Cost

Beyond the obvious markup percentage, relying solely on
middlemen comes with various limitations, including:

> Limited customization: Distributors sell what's in
their catalog. If it doesn't quite fit your curriculum,
you adapt your teaching or pay extra for
modifications.

> Slower response times: When you need answers
about products, specifications, or timing, your
vendor has to check with their supplier. Every
question goes through an extra layer.

)> Reduced negotiating power: Middlemen have
limited flexibility on pricing since they're working
within their own supplier agreements. The real
negotiating happens at the factory level where
you're not present.
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I For schools spending $75,000+ annually on STEAM

|  materials, these combined costs can represent

: $20,000-$35,000 in markup that could instead go

| toward more materials, better quality, or budget

| reserves.

. y



The Smarter Way

The most cost-effective procurement strategies eliminate
unnecessary layers between schools and manufacturers.

This doesn't mean schools should become importers
managing their own international logistics. But it does
mean working with partners who maintain direct factory
relationships and pass those savings forward rather than
adding distributor margins.

Factory-direct partnerships offer advantages beyond

pricing, such as:

True Kit
Customization

Supply Chain

Transparency

Faster Problem-
Solving

Working directly with manufacturers means
you can modify bundles, adjust specifications,
and create curriculum-specific kits without
paying premium customization fees.

Direct relationships provide visibility into
production timelines, quality standards, and
potential disruptions, so you can plan more
effectively.

Issues get resolved at the source rather than
filtered through multiple organizational layers.



Schools that shift even 50-60% of their education
purchasing to factory-direct sources typically see 20-30%
cost reductions on those categories while maintaining or
improving quality.

Your Quick Win for the 2025 Planning
Season

Identify your highest-volume education category
(science kits, lab equipment, arts and crafts
supplies, etc.) and calculate your potential
factory-direct savings:

@ Pull last year's total spend For that category:
$

@ Multiply by 30% (conservative middieman
mar‘kup): $

@ This represents your anhual markup cost
For just that one category.

Now ask three vendors (including any you're
already considering) a simple question:

"Do you manufacture these products directly, or
do you source them through distributors?”

If they source through distributors, that 30%
markup is built into their pricing.

— - - = - -



If they manufacture or source factory-direct, you're
likely saving that margin.

For schools spending $75,000+ on STEAM materials,
factory-direct sourcing on even 60% of purchases
can free up $15,000-$20,000 that's currently going
to middleman margins rather than classroom
materials.

Mistake #3: Overlooking the
Hidden Costs of Management

It's easy to judge a purchase by the number on the quote,
but the real cost includes everything that happens before
and after delivery.

Research shows school business managers spend 15-20
hours per week on procurement-related tasks. That's 780-
1,040 hours annually, equivalent to half a full-time
employee dedicated solely to vendor coordination.

But here's what most schools miss: not all vendor time is
created equal.

There's a critical difference between time spent
strategically with vendors, and time wasted.




Strategic time looks like:

)> consultative planning conversations about
curriculum fit;

»> customization discussions to align materials
with learning goals;
)> proactive shipment updates;

)> collaborative problem-solving before issues
arise.

Wasted time looks like:

> chasing vendors for basic order status;
> following up on missing information;
)> fixing errors in shipments or documentation;

)> resolving preventable quality issues after
delivery. J

The first type of time is an investment.

The second type is pure administrative
burden that shouldn't exist in the
first place.
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The Real Cost

At average administrative salaries ($45-55/hour), those

15-20 weekly hours represent $40,000-$50,000 in hidden

annual coordination costs. But the real question isn't how
many hours you're spending; it's whether those hours are
productive, or just reactive firefighting.

One district’'s internal audit revealed this reality clearly: $2.7
million in procurement waste, not from overpaying for
products, but from purchases that never made it to
classrooms efficiently, requiring constant follow-up,
reordering, and administrative overhead.

Schools often mistake reactive vendor
relationships for normal procurement work.

being thorough; they're creating unnecessary work.

A vendor who provides unclear documentation isn't
offering a good price; they're transferring their

(
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| A vendor who requires multiple follow-ups isn't
I
I
I
I
I
I
I operational costs onto your staff.

Even small inefficiencies compound dramatically. If a “low-
cost” vendor requires just 2 extra hours of follow-up time
per order, that's $70-110 in hidden labor costs. Over 20
orders annually, you've paid $1,400-$2,200 in staff time that
never appears on an invoice.
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Meanwhile, a slightly higher-priced vendor who invests
time upfront in strategic planning might actually cost you
less because they eliminate all that downstream chasing
and fixing.

The Smarter Way

The best procurement partnerships flip the time equation
entirely.

Instead of schools spending hours tracking down I
information, strong vendors provide proactive |
updates.

Instead of fixing errors after delivery, strategic

partners invest in planning conversations upfront g
to ensure materials arrive classroom-ready the first I
time. }

This distinction becomes obvious when you evaluate total
cost of ownership (the invoice price, plus the hidden labor
cost of managing the relationship).

The vendors worth paying slightly more for are the ones
who reduce your administrative burden through better
communication, proactive problem-solving, and genuine
customization based on your curriculum needs.

The vendors costing you money are the ones who look
cheap on paper but consume staff hours through constant
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follow-ups, poor documentation, and reactive problem-
solving.

Ideally, you should look for an affordable and reliable
vendor who not only offers competitive deals, but also
ensures a smooth and stress-free procurement process.

That's what true value looks like.

Your Quick Win for the 2025 Planning
Season

For each of your top three vendors, track your next
order and categorize time spent:

Strategic Time: Plannin@ customization,

Pr'oac+ive commuhication.

Followina up, chasing info, Fixina

errors.

Then calculate: burden hours x $50/hour
(conservative labor cost).

Any vendor whose burden time adds more than
15% to their invoice total is costing you more than
their pricing suggests. That's a vendor creating
work instead of eliminating it.

— - - - - - - - 4

f—_————————————————_——_————
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The goal isn't to minimize all vendor time, it's to

time.

I I
I I
I maximize strategic time and eliminate burden I
I I
I I

Mistake #4: Treating Pre-
Packaged Kits as the Only Option

Curriculum-branded kits are convenient. They're designed
to match lessons and come neatly packaged for
classroom use. But that convenience often comes with
hidden costs such as packaging, branding, and bundled
components you may never use.

On the flip side, generic low-cost materials can create a
different challenge: teachers receive items that don’t align
with their lessons, leading to inconsistent results

or extra time spent adapting activities. 3

The issue isn’t the kits themselves.

It’s how purchases are matched
(or not matched) to what's
actually being taught.




The Real Cost

When materials don’t align closely with curriculum goals,
the waste adds up in two directions:

Financial Waste Instructional Waste

)> unused components teacher time spent
)> mid-year replacements > adapting or improvising

) repeated small orders with what's available

These small inefficiencies compound throughout the year,
straining both budgets and energy.

The Smarter Way

Start with the curriculum first, then build the supply list.

When schools map learning objectives before purchasing,
every dollar supports classroom outcomes directly. We've
seen schools stretch their STEAM budgets significantly by
customizing kits to actual lesson plans rather than
defaulting to pre-packaged sets.

/At C&A Educate, we help design tailored product
bundles that meet your curriculum goals without
the excess thereby saving money and simplifying
classroom prep.

\_

-
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Your Quick Win for the 2025 Planning
Season

Send a 3-question survey to your STEAM teachers
this month:

@ Which kit components were essential?

@ Which went unused?

@ What did you have to supplement mid—year'?

Compile results into a “Core Items List” and
compare it to your last vendor quote.

Then request a side-by-side pricing proposal for
only those core items.

Schools that implement this approach often
uncover potential savings of 20—-30%, with no
impact on instruction quality.
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Mistake #5: Not Measuring
Vendor Performance

After purchase orders are closed and supplies arrive, most
teams move on to the next task, but that's where valuable
information often gets lost.

Without a simple review process, it's hard to tell which
partners truly deliver on their promises and which ones
unintentionally create extra work for you. When those
insights live only in emails or staff memory, you lose
leverage for improvement in the next planning cycle.

The Real Cost

Lack of vendor data leads to repeated inefficiencies. That's
when you have recurring late deliveries, communication
gaps, and missed opportunities to negotiate better terms.

Without performance metrics, it's harder to justify
changes or highlight what’s working well when
defending future budgets.

The Smarter Way

Building accountability doesn't require complex systems,
just consistency. Set up a simple framework to rate each
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vendor annually on areas like product quality,
communication, delivery reliability, and ease of ordering.

In addition, your vendor relationships should be

transparent: you should always know what to expect, when

to expect it, and who to reach if something changes.

Your Quick Win for the 2025 Planning
Season: The Post-0Order Review Protocol

Time required: 15 minutes after each major order

What you need: simple shared document (Google
Doc or Excel)

Step-by-step:

@ Create a shared document titled "Vendor
Performance Log 2024-25 ‘

@ After EVERY order over $2,000, spend a

Few minutes answering;

® Order daote:

® Vendor name:

® Promised delivery:

o Actual aIeIIver'\/:

e Hems mi«ssina/damaaeolz

e Hours spent coor‘cIinaI'irlaz

e Would use agoin? (Yes/No):

[
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
|
N
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® Quick notes:

@ Set a calendar reminder to complete this

Form the day aofter the expec’red delivery

@ Review quarterly: Every 3 months, read

thirough dll entries and ialen’riPY patterns

@ Flag Lor action: Any vehdor with 2+ ‘No" or

"Maybe" responses gets reviewed For

replacemenJr

What you'll discover: After 2-3 orders, patterns
lbbecome obvious. Vendors who consistently deliver
late, require too many follow-ups, and offer little to
no support when issues arise, usually reveal
themselves.

That often represents real $$$ in spending you can
redirect to better partners.

Action: By next budget season, you'll have data-
driven evidence to justify switching vendors or
negotiating better terms. And if a preliminary
thought experiment proves the current ones might
be less than satisfactory, then take action this
budget season.

Don't wait for data if your gut Y
already says you could have a ® @
better experience with a more o o
caring partner. ° °

- .4
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What Success Looks Like: Real
Results from Strategic
Procurement

The difference between reactive and strategic
procurement isn't just theoretical; it shows up in
measurable results.

Documented Savings

When Virginia conducted efficiency reviews of 43 school
divisions, they identified $37.5 million in annual savings
opportunities, primarily through improved procurement
practices.

That's an average of $872,000 per district, money that was
being spent inefficiently.

Time Recovered

Districts that consolidate from 15+ vendors down to 3-5
strategic partners consistently report dramatic reductions
in administrative burden:

)> Procurement coordination time drops from 15-20 hours
weekly to 5-8 hours

)> Invoice processing becomes streamlined with fewer
accounts to reconcile

20



»> Quality issues decrease when working with established
partners

)> Emergency procurement situations become rare with
proper planning

Better Classroom Qutcomes

Strategic procurement is about saving money, and it's also
about getting the right materials to classrooms when
teachers need them.

The opposite scenario is well-documented: In 2007,
Washington D.C. schools discovered warehouses full of
science kits, glue, scissors, and composition books (the
same items teachers were buying with personal funds)
that had sat unused for years.

That's not just wasted money; it's inefficiencies and
misalignment with the institution’s purpose.

Schools that align procurement with curriculum planning
see:

)> Higher teacher satisfaction with available materials

> Better alignment between supplies and W

lesson plans
~
»> Reduced mid-year scrambling for

-
additional resources \‘.I
~
)> More consistent quality across classrooms
and grade levels
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The Compound Effect

Here's what makes strategic procurement powerful: these
improvements compound over time.

Year one might save 20% and reduce coordination time by
40%.

In year two, with established partnerships and refined
processes, those gains continue while you optimize other
areas.

By year three, you've built a procurement system that
consistently delivers better value with less effort.

The schools struggling with procurement?

They're repeating the same inefficient patterns
every budget cycle, losing the same money and

time year after year. 9

Make This Your Best Budget
Season Yet!

Budget planning doesn't have to feel like crisis
management. The five mistakes in this guide cost schools
millions annually, not because procurement teams aren't
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working hard, but because they're working within systems
designed for a different era.

Systems with too many vendors, too much coordination
overhead, and too little alignment between purchasing
and classroom needs.

The schools thriving during budget uncertainty aren't lucky.
They're strategic.

They plan purchases around curriculum outcomes,
consolidate vendor relationships for efficiency, and treat
procurement as a competitive advantage rather than an
administrative burden.

Bonus Tools To Help You Plan Better

Vendor Performance
Scorecard

Vendor Hidden
Cost Calculator

And more!

Ready to streamline your 1
Click to Access Now
procurement process? k



https://drive.google.com/drive/folders/1p35KZU3ayUaPK4bd1Hap0DmON-LLudtn?usp=drive_link
https://drive.google.com/drive/folders/1p35KZU3ayUaPK4bd1Hap0DmON-LLudtn?usp=sharing
https://drive.google.com/drive/folders/1p35KZU3ayUaPK4bd1Hap0DmON-LLudtn?usp=drive_link
https://drive.google.com/drive/folders/1p35KZU3ayUaPK4bd1Hap0DmON-LLudtn?usp=drive_link

What Makes C&A Educate
Different?

For 30+ years, we've approached procurement differently
than traditional suppliers:

We solve the problem before it becomes one.

Most vendors react to purchase orders. We help you plan
proactively, mapping materials to curriculum goals,
identifying consolidation opportunities, and building
contingencies into your procurement strategy.

We control the entire supply chain.

Direct international factory relationships mean we manage
quality, timing, and costs without middlemen. When market
conditions shift, we take the brunt of the disruptions so your
budgets stay as stable as possible.

We customize without compromise.

Pre-packaged kits force you to pay for items you don't need.
We design bundles around your specific learning objectives,
eliminating waste while improving classroom fit.
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We become your procurement capacity.

That 15-20 hours per week your team spends coordinating
vendors? We compress it to hours per month through single-
source accountability and proactive communication.

Your Next Step: Book a Complimentary
Budget Planning Session

Most districts finalize their STEAM budgets between now
and early February.

That gives you approximately 8-12 weeks to identify
inefficiencies, negotiate better terms, and lock in strategic
partnerships for 2025-26.

In a 30-minute planning session, welll:
»> Review your current vendor structure and
identify immediate consolidation opportunities

)> Calculate your hidden coordination costs
using the framework from this guide

»> Map your curriculum priorities to create a
more strategic materials list

P> Show you specific examples of where
$25K-$75K in savings typically hide in STEAM
budgets
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This is the kind of planning conversation every school
deserves to have before placing new orders.

You'll walk away with actionable insights whether we
work together or not. But schools that schedule early get
first access to our capacity for custom planning and
February-March delivery windows.

Schedule Your
Complimentary
Planning Session

' Click to Secure Your Slot Now |

/\ Limited Availability: We cap planning sessions at 15
per month to ensure personalized attention. October to
December slots fill quickly as budget season
accelerates.

P.S. Even if you're not ready to schedule yet,
use the Vendor Performance Scorecard in
this guide to audit your current
relationships. The 15 minutes you invest in
scoring your vendors could reveal tens of
thousands in hidden inefficiencies, and that's valuable
intelligence regardless of what you do next.

C & AEDUCATE
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https://www.cnaeducate.com/kitfit-planning-session
https://www.cnaeducate.com/kitfit-planning-session

